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Global presence. Local expertise.
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Copyright and confidential — February 15



Audi

“\ 5
39/

PRUDENTIAL

YAHOOQ!

@Somo

A selection of our clients

Che
New fJork

Times

TESCO 3 Kimberly-Clark DE BEERS B/S/H/

A N S S —
EEEEEEEEE

o0 ®
¢ Nationwide %TIROEF())T ;EMTB Skrill
—
BritishGas . sociolpoint  purbERey:  PADDYPOWER

Copyright and confidential — February 15






The Internet of Things is driving the

connected world
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The number of internet-connected mobile devices worldwide will increase by 16%
per year, led by strong sales growth in developing countries.



Mobile is becoming the remote conftrol

to the connected world

Connected Self Connected Health/Fithess

Connected Car Connected Home

Connected Retail Connected Wallet




Creating higher expectations from travellers on the go...




Travellers are seeking travel informatfion on mobile

US digital travel content UK travel site visitors
engagement (monthly)
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@Somo Sonrce: Expedia, The Mobilized travel Consumer, Feb 2015



More than 95% of fravellers today use digital
resources in the course of their travel journeys

The average consumer uses 19 websites and mobile apps during the course of one
trip and may use digital tools to share their experiences throughout the process.

©somo Sonrce: Facebook “Travel goes mobile’, June 2014



Mobile is an essential part of fravel for consumers

44% 61% ]  51%
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Apps for every stage of tfravel journey

On travel

Pre-travel

Travel planners
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PC, mobile-web and mobile app access for top travel
companies in the U.S.

Most companies still The number of mobile App penetration is significantly
have more PC users unique visitors varies higher for some companies
% of unique A % of unique
PC Mobile PC users b PC users
Expedia 9.6 4.3 44% 2.0 21%
Priceline 6.9 1.6 24% 1.2 17%
Hotels.com 4.4 2.6 59% 1.1 25%
TripAdvisor 10.2 6.9 68% 1.5 15%
Kayak 37 1.5 41% 0.6 16%
Hipmunk 0.2 0.3 121% 0.2
Southwest 6.8 3.8 55% 1.4 20%
United 6.2 1.5 24% 0.6 10%
Delta 4.3 28 65% 1.7

Unique visitors (millions)

Unique visitors (millions)

Unique visitors (millions)

Source: Facebook “T'ravel goes mobile,” June 2014
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Making the move to mobile

Travel companies want their customers to do three things

Engage with the
Discover and brand

download on at multiple stages
of the travel engagernient

Journey

Continue usage and

mobile

Mobile creates a completely new opportunity for fravel companies to cement relationships
with customers by offering them truly personalised services and experiences.

©somo Source: Facebook “Travel goes mobile,” June 2014



Mobile can be used to drive action across all media

Partner with mobile first content aggregators
such a Flipboad and Pinterest hyper inspiration

l Qo

Digital

Mobile can be used to share experiences
and inspire through social media on event

Outdoor

Combine DOOH and rich media mobile
formats with a weather targeting to
promote summer holidays

Print

Using augmented reality to bring to life
inspirational travel experiences

Television

Mulfi-device targeting through social media
Q@Somo
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News Feed

Facebook

Second screen keyword, location and time
rargeting HotelTonight

HotelTonight is now in over 100 dect

Travel is the biggest vertical on FB B8 SpONtaNeous and book 8 e
Fuels discovery and inspiration Sy

. 90% agree enjoying looking at
photos of friends, family.

. 58% scrolled through albums to find
out destinations

. 83% imagine they could go to a HotelTonight
place if their friends have been
there
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The current situation and the expected evolution of PC and
mobile usage along the travel journey

Mm

Share and inspire

Now PCs are PCs s s b s s b ey’ Mobile use
ahead dominate Crowing Srowing are mobile is at parity

Mobile use is at parity

In 2 to 3 years Mobile Cirmination of . .

. . obile use . imination o xperience is ) :
mobile will moves Cdorir\wl\éesmgﬂ?e friction drives exclusively Né)%?gzg;epvé'”
take the lead towards parity panty parity mobile

Convenience will drive mobile to outpace PCs

5to 10 years
more advanced Virtual reality is Wearable Al devices and voice and gesture

tech will be widely used control tech widely used in the market

ubiquitous

©somo Source: Facebook “Travel goes mobile,” June 2014
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HiltonHonors app has a ‘choose your room
feature’ and mobile check-in/out.
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Built-in
scale

Proximity
notifications

Easily expose
to security

@ Battery Protect your
Charger devices
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INDIEGOGO
SUITCASE LOCATION "

The suitcase, reimagined for
the connected generation.

InDemand

$1,999,092 uso

total funds raised







Webinar: 315" March 4pm GMT

www.somoglobal.com/webinars/travel
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