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Somo exists to help businesses  

increase sales, develop customer 

engagement and enhance productivity 

through the use of connected devices.  

We are 180 global experts. 



What we do 
Solutions for the connected world 
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Global presence. Local expertise. 
London • New York • San Francisco • Singapore 
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A selection of our clients 
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Travel consumers are more connected than ever… 



The Internet of Things is driving the  

connected world 

The number of internet-connected mobile devices worldwide will increase by 16% 
per year, led by strong sales growth in developing countries. 

Source: BI Intelligence Estimates, February 2014 



Mobile is becoming the remote control 

to the connected world 



Creating higher expectations from travellers on the go… 



Travellers are seeking travel information on mobile 

Source: Expedia, The Mobilized travel Consumer, Feb 2015 

90%  
Use mobile 

US digital travel content  

engagement (monthly) 

156M people  

67%  
Use mobile 

UK travel site visitors 



Dream 

More than 95% of travellers today use digital 

resources in the course of their travel journeys 

Plan Book Experience Reflect 

The average consumer uses 19 websites and mobile apps during the course of one 
trip and may use digital tools to share their experiences throughout the process.  

Source: Facebook ‘Travel goes mobile’, June 2014 
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Mobile is an essential part of travel for consumers 

44% 
Plan their trip with 

a smartphone or tablet 
Purchased air travel/ 
a hotel stay on tablet 

Purchased air travel/ 
a hotel stay on mobile 

61% 51% 

Source: Expedia Mobile Travel Report, January 2014 



Source: Flurry, 2014 

86% of time spent on mobile is within apps… 



Apps for every stage of travel journey 

Flight search 

Accommodation search 

Travel planners Location guides and information Recommendation and discovery 

Communication 

Location finder 

Local transport finder 

Pre-travel On travel 



TripAdvisor’s mobile app has been 

downloaded 100 million times globally... 

Expedia’s app 

downloaded more 

than 25 million times  

Source: Facebook ‘Travel goes mobile,’ June 2014 



PC, mobile-web and mobile app access for top travel 

companies in the U.S. 

Source: Facebook ‘Travel goes mobile,’ June 2014 
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Most companies still  

have more PC users 

The number of  mobile  

unique visitors varies 

App penetration is significantly  

higher for some companies 
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Reaching your core audience requires a holistic strategy… 



Discover and 

download on 

mobile 

Engage with the 
brand 

at multiple stages 
of  the travel 

journey 

Continue usage and 

engagement 

Making the move to mobile 
Travel companies want their customers to do three things 

Mobile creates a completely new opportunity for travel companies to cement relationships 
with customers by offering them truly personalised services and experiences. 

Source: Facebook ‘Travel goes mobile,’ June 2014 



    

Television 

Print 
Outdoor 

Digital Experiential 

Mobile can be used to drive action across all media 

Combine DOOH and rich media mobile 

formats with a weather targeting to 

promote summer holidays 

 

Multi-device targeting through social media 

Partner with mobile first content aggregators 
such a Flipboad and Pinterest hyper inspiration 

Using augmented reality to bring to life 
inspirational travel experiences 

Mobile  can be used to share experiences 
and inspire through social media on event 



Facebook 

Travel is the biggest vertical on FB 

Fuels discovery and inspiration 

 

• 90% agree enjoying looking at 
photos of friends, family. 

• 58% scrolled through albums to find 

out destinations 

• 83% imagine they could go to a 
place if their friends have been 
there 

 

 
 

 

Second screen keyword, location and time 
targeting 



Innovation will see the travel industry evolve further… 



The current situation and the expected evolution of PC and 

mobile usage along the travel journey 

Source: Facebook ‘Travel goes mobile,’ June 2014 

Dream Plan Book Experience Reflect 

PCs 
dominate 

Mobile use 
is small but 

growing 

Mobile use 
is small but 

growing 

On-the-go 
services 

are mobile 

Mobile use 
is at parity 

Mobile use 
moves 

towards parity 

Convenience 
drives parity 

Elimination of 
friction drives 

parity 

Experience is 
exclusively 

mobile 

Mobile use will 
outpace PC 

Convenience will drive mobile to outpace PCs 

Share and inspire 

Mobile use is at parity 

Virtual reality is 
widely used 

Wearable AI devices and voice and gesture 
control tech widely used in the market 

Now PCs are 

ahead 

In 2 to 3 years 

mobile will 

take the lead 

5 to 10 years 

more advanced 

tech will be 

ubiquitous 



HiltonHonors app has a ‘choose your room 

feature’ and mobile check-in/out. 



Marriot created a teleporter virtual reality 

experience  which can transport you to the hotel 

and beaches in Hawaii 







Webinar: 31st March 4pm GMT 
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www.somoglobal.com/webinars/travel 




